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Some lessons in writing for audio. 

 

While video content is the most entertaining and combines all the art forms: visual, audio, and 

writing - there's a huge demand for audio-only content. 

 

A report from Scale Marketing shows that audio streaming platforms and digital radio are 

getting more popular and billions are being spent to produce audio ads alone. 

 

If you're a professional writer, you've got to consider learning how to write for audio. I've had 

the opportunity to write audio ads, audio documentaries, and audio plays. I've also directed voice 

actors to deliver speeches, lectures, and audiobooks. 

 

Here are some takeaways: 

https://www.linkedin.com/pulse/i-have-write-heard-raghav-suri-d3sye
https://www.scale-marketing.com/blog/2025-media-trends-thriving-in-a-dynamic-audio-space/
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1. "Brevity is the soul of wit" as Polonius said and as Shakespeare wrote. Especially for audio 

ads, you've got a limited time to get your message across. If you've written 100 words, try to 

break it down to 75. Audio ads vary in length (15, 30, and 60 secs) but the 30-sec option is often 

the most popular. Try to avoid going above 75 words. Avoid unnecessary long words and 

unnecessary adjectives and adverbs. Use contractions when possible. 

 

2. Write for actors. As you build relationships with particular voice actors, you'll learn their 

speaking style. Some will be masters at alliteration, others can strike you with their deadpan 

humor, while others are poets who would make Chaucer proud. Write to suit their style. 

 

3. For numbers, especially dates, write them as words. 1907 can be read as "Nineteen Seven" 

"Nineteen O Seven" "Nineteen Hundred and Seven" and so on. Write it out so that the voice 

actor knows exactly how it should be read. 

 

4. Avoid cliches, jargon, and metaphors unless necessary. Cliches should be avoided at all costs. 

Jargon and metaphors only if the audience will understand them. 

 

5. Revise your text again and again and again. Read it out loud several times before submitting it. 

 

6. Use tools like Grammarly Premium (though its no substitute for your own grammar), 

Hemingway (to make your writing clear), and Copyscape (to check for plagiarism). 

 

7. For audio documentaries, be diligent in your research. Create a bibliography page and cite 

your sources before submitting your script for production. 

 

8. If writing characters that have different cultural backgrounds, accents, idiosyncrasies, make 

sure they're accurate. Understanding the various Texas dialects/accents before writing about a 

Texas Oil Baron. Unless its intentional, stereotypes/caricatures of peoples/groups may sound 

cringey at worst and deeply offensive at worst. 

 

9. Make sure you know the rules about what you can write legally. Can you make a claim about 

a product in your audio ad? Can you use profanity in a radio broadcast in your particular region? 

The production team should have lawyers to help you with this but also good to have a basic 

understanding of what you can and can't write. You should also have an understanding of 

cultural sensitivity of the target market - something you are allowed to write, but it may face 

backlash from the audience/customers. 

 

10. Create portfolio pieces. If you're just getting started, consider writing audio ads for fictional 

companies. Or write stories or nonfictional material that interests you. You can hire voice actors 

through websites like Fiverr and produce an audio production using tools like Audacity or 

Garageband. Use a service like Soundcloud or Libsyn to showcase your work. This is how you 

get your foot in the door. 

 

If you have experience writing for audio, please do share any advice you have below! 

https://www.grammarly.com/
https://hemingwayapp.com/
https://copyscape.com/
https://fiverr.com/
https://www.audacityteam.org/
https://www.apple.com/mac/garageband/
https://soundcloud.com/
https://libsyn.com/
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You can hear my audio projects (ads, documentaries, plays, audiobooks, speeches) at 

SuriAudio.com  

 

  

http://suriaudio.com/
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